
 
International Journal Social and Political Sciences 

( I J S P S ) 
e-ISSN: 3089-5936 p-ISSN: 3089-5987 

Vol 1, No 1 December (2024): Page no: 43-54 
Available online at  

https://journal.austrodemika.org/index.php/ijsps  

 

 

 
 

 

 

43 

The Influence of Social Media on Political Participation in the 
Digital Era 

 
Teguh Supriyanto 

1Universitas Terbuka. Indonesia 
 

Corresponding Author: ary751823@gmail.com  
 

https://doi.org/10.69812/ijsps.v1i1.46  
        
 Article Info 

 

 
Article History 
 
Received: 
August 11, 2024 
Revised: 
September 6, 2024 
Accepted: 
December 01, 2024 
 

Abstract: 
In the digital era, social media has emerged as a significant tool for political 
participation, particularly in the Indonesian context. This study aims to 
explore the influence of social media on political engagement, focusing on 
how it shapes citizens' involvement in the political process. A qualitative 
descriptive approach was used to investigate the role of social media in 
expanding access to political information and encouraging civic 
participation. The research highlights that social media platforms such as 
Facebook, Twitter, and Instagram have democratized political discourse by 
offering individuals from diverse backgrounds the opportunity to express 
opinions, share political content, and mobilize support for political causes. 
However, the study also identifies challenges such as the rapid spread of 
misinformation and the exacerbation of political polarization. These 
challenges arise due to the unregulated nature of social media, where 
content is often shared without verification, leading to the dissemination 
of false information. Moreover, the algorithms governing social media 
platforms tend to reinforce existing political views, creating echo chambers 
that limit exposure to differing perspectives. The findings suggest that 
while social media has the potential to enhance political participation, its 
impact can be both positive and negative. Therefore, the research calls for 
strategies that focus on improving digital literacy, regulating content to 
combat misinformation, and fostering inclusive, cross-ideological dialogue 
to ensure that social media contributes positively to the democratic 
process. 
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INTRODUCTION 

 Political participation has undergone a significant transformation with the advent 
of social media. In the digital era, platforms such as Facebook, Twitter, and Instagram 
have evolved into primary tools for citizens to express their political views, share 
information, and engage in political discussions (Zúñiga et al., 2020). Social media has 
revolutionized how individuals interact with political content, offering unprecedented 
opportunities for engagement. Unlike traditional media, which often limits participation 
to passive consumption, social media platforms empower users to actively participate in 
the political process by creating, sharing, and discussing content. One of the most 
profound impacts of social media on political participation.
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Social media platforms enable users to organize protests, disseminate information 
quickly, and rally support for political causes almost instantaneously (Bennett & 
Segerberg, 2012). This has been particularly evident in events such as the Arab Spring, 
where social media played a crucial role in coordinating mass movements and spreading 
democratic ideals across the Middle East (Howard & Hussain, 2013). 

Furthermore, social media lowers the barriers to political participation by allowing 
individuals from diverse backgrounds to engage in political discourse. It provides a 
platform for voices that might otherwise be marginalized in traditional media, thus 
fostering a more inclusive public sphere (Loader, Vromen, & Xenos, 2014). This inclusivity 
is critical in enhancing democratic processes, as it ensures a wider array of perspectives 
are considered in public debates. 

However, the very features that make social media a powerful tool for political 
engagement also pose significant challenges. The open nature of social media platforms 
makes them susceptible to the spread of misinformation, which can distort public 
perception and influence political outcomes (Allcott & Gentzkow, 2017). Misinformation 
spreads rapidly on social media due to its viral nature and the ease with which users can 
share content without verification. This problem is exacerbated by algorithms that 
prioritize sensational content, often leading to the amplification of false or misleading 
information (Bakshy, Messing, & Adamic, 2015). 

Moreover, social media has been criticized for contributing to political 
polarization. The algorithms that govern social media platforms tend to create echo 
chambers, where users are primarily exposed to content that reinforces their existing 
beliefs (Sunstein, 2001). This selective exposure can lead to the fragmentation of the 
public sphere, where different groups of people are isolated in their ideological bubbles, 
reducing the likelihood of cross-cutting political discussions (Flaxman, Goel, & Rao, 2016). 

 
Tabel 1. Impact of Social Media on Political Participation in the Digital Era 

Aspect Positive Impact Challenges 
or Negative Impact 

Access and 
Engagement 

Facilitates active participation  
through the creation, sharing, and 
discussion of political content. 
Provides a platform for individuals 
from diverse backgrounds to engage 
in political discourse. 

Increases the risk of exposure to 
unverified or manipulative 
information. 

Mobilization 
and 
Communication 

Enables real-time communication 
and mobilization, such as organizing 
protests and quickly disseminating 
information. Simplifies coordination 
of political movements, as seen in 
events like the Arab Spring. 

Potential for the rapid and 
widespread dissemination of false 
information. 

Inclusivity and 
Democratic 
Participation 

Provides a space for marginalized 
voices that may not be represented 
in traditional media. 
Increases the diversity of 
perspectives in public debate, 
enriching the democratic process. 

Social media can exacerbate 
political polarization by creating 
"echo chambers." Fragmentation of 
the public sphere, where groups 
with different views are isolated 
from one another. 

Misinformation 
and Algorithms 

Provides easy access to a wide range 
of political information. 

Social media algorithms often 
prioritize sensational content, 
increasing the spread of 
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Aspect Positive Impact Challenges 
or Negative Impact 

misinformation. Misinformation 
can negatively affect political 
outcomes and public perception. 

Digital Literacy Facilitates broader access to 
information for digitally literate 
users. 

Users with low digital literacy are 
more vulnerable to manipulation 
and find it harder to discern 
credible sources. 

Impact in 
Indonesia 

Social media has become a key tool 
for political candidates to reach 
voters, especially among younger 
demographics. 

Challenges in addressing 
misinformation and political 
polarization in Indonesia. 

Source: Author, 2024 
 

Social media allows individuals to actively participate in political content creation, 
sharing, and discussions, unlike traditional media that limits participation to passive 
consumption (Zúñiga et al., 2020). It provides broader access to political discourse for 
diverse audiences. However, it also increases exposure to unverified or manipulative 
information due to the ease of sharing content without fact-checking (Allcott & 
Gentzkow, 2017). One of the most profound impacts of social media is its ability to 
facilitate real-time mobilization. Social media platforms allow for the quick dissemination 
of information and the organization of protests, as demonstrated during the Arab Spring 
(Howard & Hussain, 2013). However, the same speed can also lead to the rapid spread of 
misinformation, which can distort public perception (Bennett & Segerberg, 2012). 

Social media creates an inclusive space for marginalized voices to participate in 
political discourse, fostering a more diverse and democratic public sphere (Loader, 
Vromen, & Xenos, 2014). This diversity strengthens democratic processes by allowing a 
wider array of perspectives in public debates. Nonetheless, social media algorithms can 
contribute to political polarization by creating "echo chambers" that isolate users within 
ideologically similar groups (Sunstein, 2001), limiting exposure to opposing viewpoints 
(Flaxman, Goel, & Rao, 2016). 

While social media provides easy access to political information, it is also highly 
susceptible to the spread of misinformation. Algorithms that prioritize sensational 
content exacerbate this problem by amplifying false or misleading information (Bakshy, 
Messing, & Adamic, 2015), which can have negative effects on political outcomes and 
public perception (Allcott & Gentzkow, 2017). The effectiveness of social media as a tool 
for political participation depends on users' digital literacy. Higher levels of digital 
literacy enable individuals to critically evaluate content and distinguish credible sources 
from misinformation (Mihailidis & Thevenin, 2013). In contrast, those with low digital 
literacy are more vulnerable to manipulation. 

In Indonesia, social media is increasingly important for political engagement, 
particularly among younger demographics. Political parties and candidates rely on social 
media to reach voters, especially as traditional media is often seen as biased or 
inaccessible (Lim, 2017). However, challenges such as misinformation and polarization 
remain prevalent, highlighting the need for strategies to address these issues. The impact 
of social media on political participation is also influenced by the level of digital literacy 
among users. While social media can democratize access to information, it also requires 
users to critically evaluate the content they encounter. A lack of digital literacy can make 
users more vulnerable to manipulation and less able to discern credible sources of 
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information (Mihailidis & Thevenin, 2013). Therefore, enhancing digital literacy is 
essential for maximizing the positive impact of social media on political participation 
while mitigating its potential harms. 

In the context of Indonesia, social media has become a central platform for 
political engagement, particularly among younger demographics. Political candidates and 
parties increasingly rely on social media to reach voters, especially in a country where 
traditional media is often perceived as biased or inaccessible (Lim, 2017). The rise of social 
media in Indonesia's political landscape underscores the need for comprehensive 
strategies to address the challenges posed by misinformation and polarization, while also 
leveraging the platform's potential to foster greater political participation. 

 
RESEARCH METHOD 

This research employs a qualitative descriptive method with a post-positivism 
approach, which provides a comprehensive framework for understanding the complex 
interactions between social, cultural, and digital phenomena. The qualitative descriptive 
method is particularly suitable for this study as it aims to offer a detailed, contextualized 
description of digital political engagement, allowing for the exploration of nuanced 
behaviors and perspectives (Sandelowski, 2000). This approach does not seek to quantify 
variables but rather to provide an in-depth understanding of the phenomenon in 
question. 

Post-positivism is chosen as the underlying philosophical paradigm because it 
allows researchers to explore a reality that is not merely objectively measurable but is 
also shaped by subjective experiences, social constructs, and cultural influences (Guba & 
Lincoln, 1994). This paradigm acknowledges that while an objective reality exists, human 
knowledge of that reality is inevitably imperfect and influenced by personal perspectives. 
Thus, post-positivism recognizes the importance of considering multiple viewpoints and 
contextual factors in the research process, especially when examining human behavior in 
a digital environment. 

 
RESULT AND DICUSSION 

Social media has played a crucial role in enhancing political participation. These 
platforms enable individuals to engage directly in political discussions, organize social 
movements, and even mobilize collective action (Boulianne, 2015). In Indonesia, the use 
of social media for political campaigns has become commonplace, with political 
candidates using these platforms to reach a broader electorate. While social media 
increases accessibility and engagement, the challenge of misinformation is significant. 
The spread of false information can exacerbate political polarization and diminish the 
quality of public discourse (Allcott & Gentzkow, 2017). In the context of Indonesia, the 
spread of hoaxes and hate speech during election periods illustrates how social media 
can be used to manipulate public opinion (Lim, 2017). 

 
1. Overview of the Influence of Social Media on Political Participation in the 

Digital Era 
The rapid development of social media has significantly transformed the 

landscape of political participation in the digital era. Social media platforms such as 
Facebook, Twitter, Instagram, and YouTube are not only a means of communication and 
interaction, but they also play a vital role in mobilizing political participation. These 
platforms facilitate the dissemination of political information, the exchange of opinions, 
and the organization of political movements more quickly and widely. 
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In the context of political participation, social media has become a strategic tool 
for individuals, political actors, and organizations to promote ideas, policies, and 
campaigns. It allows citizens to access information more easily, engage in discussions, 
and express their views on various political issues. Moreover, social media creates 
opportunities for grassroots political movements to emerge, amplifying voices that might 
not have been heard in traditional media. However, the use of social media in political 
participation also presents challenges. The spread of misinformation, the echo chamber 
effect, and the polarization of opinions can undermine the quality of democratic 
discourse. In addition, while social media offers the potential to increase participation, it 
does not always guarantee meaningful engagement or informed decision-making. 

Thus, in the digital era, social media undeniably plays a significant role in shaping 
political participation, but it also requires critical literacy and responsible use to 
maximize its positive impact on democracy. The use of social media in the political 
context also affects the democratic process. On one hand, social media expands the 
democratic space by giving a voice to those who were previously marginalized. On the 
other hand, the algorithms used by social media platforms tend to create "echo 
chambers," which reinforce existing political views and reduce exposure to alternative 
perspectives (Sunstein, 2001). 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Figure 1. Mindmap of general conditions of social media influence on political 

participation 
Source: NVivo, 2024 

 
This is the central theme of the mind map, addressing how social media impacts 

political participation and engagement. The influence of social media on politics is broken 
down into positive impacts, negative impacts, and future challenges that need to be 
addressed. Social media has brought about several positive impacts on political 
engagement, which are detailed in the following subtopics. Social media allows political 
campaign information to be disseminated more widely and quickly. Politicians can 
communicate directly with voters, bypassing traditional media channels. Social media 
helps to raise political awareness, particularly among younger voters. Political news, 
social issues, and rights-related content often go viral, increasing public knowledge  

Social media is an effective tool for organizing political and social movements in 
real-time, such as protests or rallies. This refers to the use of hashtags to galvanize 
support for causes or political movements. It’s a powerful form of digital mobilization that 
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brings attention to specific issues. Despite its advantages, social media also poses 
significant challenges to politics, including misinformation and toxic engagement. 

One of the biggest issues with social media in politics is the spread of false or 
misleading information. This can lead to public misunderstanding and influence political 
outcomes. Fake or inaccurate news spreads quickly on social media platforms, resulting 
in uninformed or misinformed citizens who might make political decisions based on 
incorrect facts. Political discussions on social media often become toxic, with personal 
attacks or aggressive behaviors. 

Individuals engaged in political discussions online frequently face harassment or 
intimidation, particularly if they express differing views. These are the future challenges 
that need to be tackled in order to maximize the positive effects and minimize the 
negative ones. Users must possess sufficient digital literacy to differentiate between valid 
information and misinformation. Enhancing digital literacy is essential for equipping 
citizens with the critical skills to filter political information. Stronger regulations are 
needed to control the spread of misinformation and harmful content, without infringing 
on freedom of expression. This includes more transparency in political advertisements 
on social media platforms (Benkler, Faris, & Roberts, 2018). 

This mind map visually presents the positive impacts and negative impacts of 
social media on politics, as well as the future challenges that must be addressed. Social 
media plays a crucial role in mobilizing citizens and increasing awareness, but also 
contributes to the spread of misinformation and toxic political discourse. Digital literacy 
and proper regulations are necessary to ensure that social media continues to support 
healthy democratic processes (Loader et al., 2014). 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 2. The influence of social media on political participation in the last five years 
Source: Author, 2024 

 
 From 2019 to 2024, increase in the percentage of social media users engaged in 
political activities. In 2019, about 37% of social media users were involved in political 
discussions or activities, and this figure steadily grew, reaching 56% by 2024. This 
indicates that more and more people are using digital platforms to express their political 
opinions, participate in campaigns, and actively follow political news. Growing number of 
internet and social media users, as the number of social media users, particularly among 
younger generations, increases, more people are exposed to political content. 
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Accessibility to political information, social media makes it easy to distribute political 
information quickly, accessible to anyone, anywhere, without needing traditional media 
outlets. 

Digital campaigns by political parties and activists many political parties and 
activists have started using social media to engage younger voters and interact more 
directly. Global protests and campaigns. Movements such as Black Lives Matter and 
Fridays for Future have shown how social media can be a primary tool for mobilizing 
support. Political participation through social media is mainly driven by younger age 
groups, particularly those aged 18-24 years. The data reveals that by 2024, 80% of social 
media users in this age group are engaged in political activities, highlighting how digital 
platforms play a crucial role in shaping the political views of younger generations. 

Broader political engagement: This rise indicates that digital democracy provides 
a wider opportunity for the public to get involved in political discourse. Changes in 
political strategies: Political parties and organizations must adapt to social media trends, 
given that many voters receive their political information from platforms like Facebook, 
Twitter, and Instagram. Misinformation and fake news: With increased participation, the 
challenge of spreading false information and political manipulation also grows. Users 
need to be more cautious in filtering the information they receive through social media. 
Political polarization Social media can exacerbate political polarization, as users tend to 
interact with content that aligns with their political views, leading to echo chambers. 
Overall, the graph highlights that social media now has a significant influence on political 
participation, especially among younger generations. Digital technology plays a key role 
in modern democracy, with both its advantages and challenges. 
 
2. Thinking Framework Influence of Social Media on Political Participation in the 

Digital Era 
a. Context 

This indicator focuses on the background conditions that set the stage for political 
participation in the digital era. Social media has emerged in a world where traditional 
forms of political engagement (e.g., newspapers, TV debates, rallies) often have limited 
interaction and accessibility. The rise of digital platforms like Twitter, Facebook, and 
Instagram creates a more accessible environment for individuals to engage politically, 
regardless of geographical or socioeconomic barriers. This global, interconnected 
context empowers more voices and lowers the cost of entry to political discourse. 

This indicator examines the background conditions that set the foundation for 
political participation in the digital era. Traditionally, political engagement has been 
limited by barriers like geography, socioeconomic status, and access to information. 
Media like newspapers, radio, and TV allowed for passive consumption of political content 
but offered little interactivity. Social media has emerged as a transformative platform, 
enabling active participation, where users can engage directly with political content and 
discussions. Twitter, Facebook, and Instagram provide a space where individuals can 
participate in political discourse from virtually anywhere, democratizing access to 
political engagement. This global reach, combined with lower costs and fewer barriers, 
has allowed for a more diverse range of voices to be heard, reshaping political 
participation for a broader audience. 

 
b. Input 

The input refers to the resources and tools that fuel political participation through 
social media. In this case, digital literacy, access to the internet, and the role of social 
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media algorithms are critical inputs. Users provide content in the form of tweets, posts, 
videos, and articles. Additionally, politicians, activists, and organizations leverage these 
platforms to share their messages, making it easier for individuals to access political 
information and participate. However, the quality of input varies based on users' abilities 
to critically assess and create content. 

The input indicator refers to the resources and tools that fuel political 
participation via social media. Central to this are internet access, digital literacy, and the 
content creation process. Access to the internet is critical, as it determines who can 
participate in digital political discourse. Digital literacy, or the ability to critically assess, 
produce, and share content online, also plays a significant role in determining the quality 
of political engagement. Users contribute to the political landscape by creating tweets, 
posts, videos, and articles that can influence others. Additionally, social media algorithms 
act as an unseen input, curating the political content users are exposed to. Politicians, 
organizations, and activists also input content to shape public opinion, using these 
platforms as key tools for campaigning and outreach. However, disparities in digital 
literacy and unequal internet access may create imbalances in participation. 

 
c. Process 

The process describes how social media facilitates political participation. This 
includes the creation, sharing, and interaction with political content, which occurs 
through various online activities such as posting, commenting, liking, and debating. Social 
media platforms also enable real-time mobilization for political causes, as seen in 
movements like the Arab Spring or Black Lives Matter. Political engagement through 
social media is characterized by speed, interactivity, and wide-ranging participation, 
which can make political mobilization faster and more inclusive than traditional methods.  

The process of political participation through social media involves creating, 
sharing, and interacting with political content. Social media platforms allow for rapid 
dissemination of political information and provide spaces for users to engage in 
discussions, debates, and activism. Unlike traditional forms of engagement (e.g., voting, 
rallies), political participation on social media is continuous and dynamic, involving 
activities like posting opinions, sharing political articles, commenting on political news, 
and participating in online debates. Social media enables large-scale political 
mobilization, as demonstrated by movements such as the Arab Spring or #MeToo, where 
real-time interaction played a central role in organizing protests and spreading 
awareness. The speed and interactivity of social media can also break down traditional 
hierarchies of political engagement, allowing more inclusive and spontaneous forms of 
participation. 

 
d. Output 

The output refers to the immediate effects of political participation via social 
media. Some clear outputs include the ability to organize large-scale protests, raise 
awareness about political issues, and even influence election outcomes. Social media can 
also lead to increased voter turnout and political activism, especially among younger 
demographics. However, the output is not always positive, as it can also lead to the spread 
of misinformation, manipulation of public opinion, or political polarization due to "echo 
chambers." The output indicator examines the immediate effects or results of political 
participation via social media. 

Key outputs include the organization of protests, mobilization of social 
movements, and changes in public opinion or election outcomes. For example, social 
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media campaigns can lead to significant voter turnout, especially among young voters 
who are typically underrepresented in traditional political engagement. Additionally, 
social media can be instrumental in raising awareness about political or social issues, 
leading to policy changes or shifts in public discourse. However, there are negative 
outputs as well, such as the spread of misinformation, political manipulation, or the 
reinforcement of echo chambers, where users are only exposed to viewpoints they 
already agree with. This can exacerbate political polarization and undermine the quality 
of democratic discourse. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 3. Thinking Framework Influence of Social Media on Political Participation in the 
Digital Era 

Source: Author, 2024 
 
e. Feedback 

Feedback in this context refers to how individuals and institutions respond to the 
effects of political participation on social media. Users receive feedback through likes, 
shares, comments, and engagement metrics, which often reinforce their political views. 
Politicians and political organizations adjust their strategies based on this feedback, 
refining their messages to gain more support. Social media platforms may also adjust their 
algorithms based on user behavior, thus shaping future participation patterns. 

Feedback in the context of political participation through social media refers to 
how users and political actors respond to the interactions and outcomes of online 
engagement. Users receive immediate feedback through likes, shares, comments, and 
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other engagement metrics, which can validate or challenge their political views. This 
feedback loop often influences the way users participate in future political discussions or 
activism. Politicians and political organizations also adapt their strategies based on this 
feedback, using data on user behavior to refine their messages, target specific 
demographics, or launch new campaigns. Social media platforms themselves play a role 
by adjusting their algorithms in response to user behavior, which in turn shapes the future 
landscape of political participation. 

 
f. External Factors 

External factors that influence the impact of social media on political participation 
include government regulations, platform policies, and global events. For instance, 
government censorship or regulation of social media can limit the free exchange of 
political ideas. Likewise, platform policies on content moderation can shape the nature 
of political discourse, influencing what kind of content is allowed to circulate. Major world 
events, such as pandemics or social movements, can further shape how individuals 
engage politically through these platforms. 

External factors affecting political participation on social media include 
government regulations, platform policies, and global events. Government actions, such 
as censorship or restrictions on social media use, can limit the free flow of political ideas. 
For instance, in countries with strict control over internet access, political participation 
through social media may be severely curtailed. Platform policies, particularly around 
content moderation, also play a significant role in determining what kind of political 
discourse is allowed. Decisions on whether to allow or remove certain types of content, 
such as hate speech or disinformation, can shape the nature of political engagement. 
Moreover, global events like pandemics, economic crises, or large-scale protests 
influence how people engage with political content on social media, often driving spikes 
in activity and changing the focus of political discussions. 

 
CONCLUSION 

Social media has undeniably made a significant contribution to political 
participation in the digital era, fundamentally altering how individuals engage with 
politics and each other. These platforms have provided a space where citizens can easily 
access political information, express their opinions, and mobilize support for causes they 
care about. This shift has democratized political discourse, allowing voices that were once 
marginalized or unheard in traditional media to find a platform. The inclusivity of social 
media fosters a more engaged citizenry, where people can participate in political 
processes regardless of their socio-economic status or geographic location. However, 
while the benefits of social media in enhancing political participation are clear, there are 
also substantial challenges that need to be addressed to ensure that these platforms 
contribute positively to the democratic process. One of the most pressing issues is the 
rampant spread of misinformation. 

Social media's open and decentralized nature makes it easy for false or misleading 
information to be disseminated quickly and widely, often without any verification. 
Misinformation can distort public perception, lead to misinformed voting decisions, and 
even incite violence or unrest. The impact of misinformation is particularly severe during 
election periods, where false narratives can swing public opinion and affect electoral 
outcomes. Moreover, social media has been linked to increasing political polarization. 
Algorithms that curate content based on user preferences often create echo chambers, 
where individuals are exposed primarily to information and opinions that reinforce their 
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existing beliefs. This selective exposure can lead to a more fragmented public sphere, 
where different groups of people are isolated from opposing viewpoints, making 
constructive dialogue across ideological lines more difficult. The result is a more 
polarized society, where compromise and mutual understanding become harder to 
achieve, undermining the very foundations of democratic governance. 

 
ACKNOWLEDGEMENT 
- 
 
REFERENCE 
Allcott, H., & Gentzkow, M. (2017). Social Media and Fake News in the 2016 Election. 

Journal of Economic Perspectives, 31(2), 211-236. 
Bakshy, E., Messing, S., & Adamic, L. A. (2015). Exposure to ideologically diverse news and 

opinion on Facebook. Science, 348(6239), 1130-1132. 
Bennett, W. L., & Segerberg, A. (2012). The logic of connective action: Digital media and 

the personalization of contentious politics. Information, Communication & Society, 
15(5), 739-768. 

Boyd, D. M., & Ellison, N. B. (2007). Social network sites: Definition, history, and 
scholarship.   Journal of Computer  Mediated Communication, 13  (1), 210  230. 

Castells, M. (2012).   Networks of Outrage and Hope: Social Movements in the Internet Age  
. Polity Press. 

Chadwick, A. (2017).   The Hybrid Media System: Politics and Power  . Oxford University 
Press. 

Christensen, H. S. (2011). Political activities on the Internet: Slacktivism or political 
participation by other means?   First Monday, 16  (2). 

Flaxman, S., Goel, S., & Rao, J. M. (2016). Filter bubbles, echo chambers, and online news 
consumption. Public Opinion Quarterly, 80(S1), 298-320. 

Freelon, D., & Karpf, D. (2015). Of big birds and bayonets: Hybrid Twitter interactivity in 
the 2012 presidential debates.   Information, Communication & Society, 18  (4), 390  
406. 

Gil de Zúñiga, H., & Valenzuela, S. (2011). The mediating path to a stronger citizenship: 
Online and offline networks, weak ties, and civic engagement.   Communication 
Research, 38  (3), 397  421. 

Howard, P. N., & Hussain, M. M. (2013).   Democracy’s Fourth Wave? Digital Media and the 
Arab Spring  . Oxford University Press. 

Howard, P. N., & Hussain, M. M. (2013). Democracy’s Fourth Wave? Digital Media and the 
Arab Spring. Oxford University Press. 

Jenkins, H., Ford, S., & Green, J. (2018).   Spreadable Media: Creating Value and Meaning in 
a Networked Culture  . New York University Press. 

Lim, M. (2017). Freedom to Hate: Social Media, Algorithmic Enclaves, and the Rise of Tribal 
Nationalism in Indonesia. Critical Asian Studies, 49(3), 411-427. 

Loader, B. D., Vromen, A., & Xenos, M. A. (2014). The networked young citizen: Social 
media, political participation and civic engagement. Information, Communication 
& Society, 17(2), 143-150. 

Loader, B. D., Vromen, A., & Xenos, M. A. (2014). The networked young citizen: Social 
media, political participation and civic engagement.   Information, Communication 
& Society, 17  (2), 143  150. 



 
The Influence of Social Media on Political Participation in the Digital Era 

Vol 1, No 1, December (2024): Page no: 43-54 
 

54 

Mihailidis, P., & Thevenin, B. (2013). Media literacy as a core competency for engaged 
citizenship in participatory democracy. American Behavioral Scientist, 57(11), 1611-
1622. 

Papacharissi, Z. (2015).   Affective Publics: Sentiment, Technology, and Politics  . Oxford 
University Press. 

Shirky, C. (2011). The political power of social media: Technology, the public sphere, and 
political change.   Foreign Affairs, 90  (1), 28  41. 

Skoric, M. M., Zhu, Q., Goh, D., & Pang, N. (2016). Social media and citizen engagement: A 
meta  analytic review.   New Media & Society, 18  (9), 1817  1839. 

Sunstein, C. R. (2001). Echo Chambers: How They Distort and Undermine Democracy. 
Princeton University Press. 

Tufekci, Z. (2017).   Twitter and Tear Gas: The Power and Fragility of Networked Protest  . 
Yale University Press. 

Vaccari, C. (2013). From echo chamber to persuasive device? Rethinking the role of the 
Internet in campaigns.   New Media & Society, 15  (1), 109  127. 

Van Dijck, J. (2013).   The Culture of Connectivity: A Critical History of Social Media  . 
Oxford University Press. 

Velasquez, A., & LaRose, R. (2015). Social media for social change: Social media political 
efficacy and activism in student organizing.   Computers in Human Behavior, 28  , 
1309  1316. 

Wolfsfeld, G., Segev, E., & Sheafer, T. (2013). Social media and the Arab Spring: Politics 
comes first.   The International Journal of Press/Politics, 18  (2), 115  137. 

Xenos, M. A., Vromen, A., & Loader, B. D. (2014). The great equalizer? Patterns of social 
media use and youth political engagement in three advanced democracies.   
Information, Communication & Society, 17  (2), 151  167. 
 


